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Learning Outcome:
Oral Communication Core Competency
PLO 1: Inquiring Faithfully: Student will demonstrate knowledge, skill and behavior of the evidencebased practice of nursing which integrates growth in reasoning, analysis, decision-making and the
application of theory with the goal of advocating for others and/or self. This includes holistic nursing
skills and the nursing process. (ILO 1)
PLO 3: Communicating Faithfully: The student will actively engage in the dynamic interactive
process that is intrapersonal and interpersonal with the goal of advocating for others and/or self.
This includes effective, culturally appropriate communication conveys information, thoughts, actions
and feelings through the use of verbal and nonverbal skills. (ILO 1, 2)
Outcome Measure:
Learning Activity #2: Tell the Story Revisited
Student will produce a 2-minute video that will include: an introduction of self, areas for growth,
why you choose nursing as your vocation and a specific culminating question assigned (see course
syllabus for complete assignment details). (OC, CT, NSG480 Story Revisited)
Learning Activity #3: Creative Project Revisited
Students will revisit their purpose and choice of the creative project completed during pre-nursing
to reflect on how this project influenced or shaped their ideas for professional nursing practice.
(WC, OC, IL, CT and 480 Creative Rubric)
Criteria for Success (if applicable):
Students will score a minimum of 2.75 on a 4.0 point scale

Aligned with DQP Learning Areas (circle one or more):
1. Specialized Knowledge
2. Broad and Integrative Knowledge
3. Intellectual Skills/Core Competencies
4. Applied and Collaborative Learning
5. Civic and Global Learning

Longitudinal Data:
Oral Communication Value Rubric - Average Student Scores:
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NSG 480

Fall 2014

65

3.60

3.88

3.98

3.48

3.86

3.76

NSG 480

Spring 2015

35

3.86

3.80

3.80

3.74

3.77

3.79

Conclusions Drawn from Data:
Students are meeting established benchmarks for both AAC & U rubric and ATI testing. Current
methods of teaching/learning are providing adequate means to measure.
Changes to be Made Based on Data:
Continue to monitor.
Rubric Used:
AAC&U Oral Communication Value Rubric

ORAL COMMUNICATION VALUE RUBRIC

Rubric Used

for more information, please contact value@aacu.org

Definition: Oral communication is a prepared, purposeful presentation designed to increase knowledge, to foster understanding, or to promote change in the listeners' attitudes,
values, beliefs, or behaviors. Evaluators are encouraged to assign a zero to any work sample or collection of work that does not meet benchmark (cell one) level performance.
Capstone (4)

Milestones (3)

Milestones (3)

Benchmark (1)

Organization

Organizational pattern (specific
introduction and conclusion,
sequenced material within the body,
and transitions) is clearly and
consistently observable and is skillful
and makes the content of the
presentation cohesive.

Organizational pattern (specific
introduction and conclusion,
sequenced material within the
body, and transitions) is clearly and
consistently observable within the
presentation.

Organizational pattern (specific
introduction and conclusion,
sequenced material within the body,
and transitions) is intermittently
observable within the presentation.

Organizational pattern (specific
introduction and conclusion,
sequenced material within the body,
and transitions) is not observable
within the presentation.

Language

Language choices are imaginative,
memorable, and compelling, and
enhance the effectiveness of the
presentation. Language in
presentation is appropriate to
audience.

Language choices are thoughtful
and generally support the
effectiveness of the presentation.
Language in presentation is
appropriate to audience.

Language choices are mundane and
commonplace and partially support
the effectiveness of the
presentation. Language in
presentation is appropriate to
audience.

Language choices are unclear and
minimally support the effectiveness
of the presentation. Language in
presentation is not appropriate to
audience.

Delivery

Delivery techniques (posture,
gesture, eye contact, and vocal
expressiveness) make the
presentation compelling, and
speaker appears polished and
confident.

Delivery techniques (posture,
gesture, eye contact, and vocal
expressiveness) make the
presentation interesting, and
speaker appears comfortable.

Delivery techniques (posture,
gesture, eye contact, and vocal
expressiveness) make the
presentation understandable, and
speaker appears tentative.

Delivery techniques (posture,
gesture, eye contact, and vocal
expressiveness) detract from the
understandability of the
presentation, and speaker appears
uncomfortable.

Supporting Material

A variety of types of supporting
materials (explanations, examples,
illustrations, statistics, analogies,
quotations from relevant authorities)
make appropriate reference to
information or analysis that
significantly supports the
presentation or establishes the
presenter's credibility/authority on
the topic.

Supporting materials (explanations,
examples, illustrations, statistics,
analogies, quotations from relevant
authorities) make appropriate
reference to information or analysis
that generally supports the
presentation or establishes the
presenter's credibility/authority on
the topic.

Supporting materials (explanations,
examples, illustrations, statistics,
analogies, quotations from relevant
authorities) make appropriate
reference to information or analysis
that partially supports the
presentation or establishes the
presenter's credibility/authority on
the topic.

Insufficient supporting materials
(explanations, examples,
illustrations, statistics, analogies,
quotations from relevant
authorities) make reference to
information or analysis that
minimally supports the presentation
or establishes the presenter's
credibility/authority on the topic.

Central Message

Central message is compelling
(precisely stated, appropriately
repeated, memorable, and strongly
supported.)

Central message is clear and
consistent with the supporting
material.

Central message is basically
understandable but is not often
repeated and is not memorable.

Central message can be deduced,
but is not explicitly stated in the
presentation.

