Art & Design: CC Data — AUG Creative Digital Media, 2025-26

ART & DESIGN
Core Competencies 2025 - 2026

Core Competency: Critical Thinking
Students will be able to examine, critique, and synthesize information in order to arrive at
reasoned conclusions.

Outcome Measure:

CDM2003 Visual Symbolism will assess Critical Thinking for the Creative Digital Media program.
The course will use a SLOs-based rubric (1-4 points: 4 being the highest), each assignment is
scored by the faculty member teaching the course.

Criteria for Success (how do you judge if the students have met your standards):
80% of the students will reach developed or highly developed on the Critical Thinking rubric.

Aligned with DQP Learning Areas (circle one or more but not all five):
Specialized Knowledge

Broad Integrative Knowledge

Intellectual Skills/Core Competencies

Applied and Collaborative Learning, and

Civic and Global Learning
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Longitudinal Data:

Percentage of Students Developed or Highly Developed
2025-26 | 2026-27 | 2027-28 | 2028-29 | 2029-30 [ 2030-31
Number of students 8
Critical Thinking / 75%
CDM2003

Conclusions Drawn from Data: This is the first year for data collection, now that the course for this
program is up and running. Data shows that we are slightly below the established benchmark. Key
indicators that may impact data is: class size and how many major courses a student has taken that could
benefit or hinder student learning outcome for this metric.

Changes to be Made Based on Data:
No major changes are anticipated for the year. As we are able to capture more data, we’ll reflect on how
best to move forward with adjustments.
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Rubric Used

Student Learning Outcomes Proficiency Levels

Initial 1 pts. Emerging 2 pts.

.
:

Developed 3pts.

Highly Developed 4 pts
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Art & Design: CC Data — AUG Creative Digital Media, 2025-26

ART & DESIGN
Core Competencies FA2025-SP2026

Core Competency: Information Literacy
Students will be able to effectively access and cite information as well as evaluate the logic,

validity, and relevance of information from a variety of sources.

Outcome Measure:

CDM3015 Intro to Interactive Web assesses Information Literacy skills for Creative Digital Media
program. The course will use a SLOs-based rubric (1-4 points: 4 being the highest), each
assignment is scored by the faculty member teaching the course.

Criteria for Success (how do you judge if the students have met your standards):
80% of the students will score a 2.5 or higher on a 4-point scale.

Aligned with DQP Learning Areas (circle one or more but not all five):
Specialized Knowledge

Broad Integrative Knowledge

Intellectual Skills/Core Competencies

Applied and Collaborative Learning, and

Civic and Global Learning
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Longitudinal Data:

Percentage of Students Developed or Highly Developed
2025-26 | 2026-27 | 2027-28 | 2028-29 [ 2029-30 [ 2030-31
Number of students 5

Information Literacy/ 80%
CDM3015

Conclusions Drawn from Data: This is the first year for data collection, now that the course for this
program is up and running. Data shows that we are on target for this benchmark. Key indicators that may
impact data in the future include: class size and how may major courses a student has taken that could
benefit or hinder student learning outcome for this metric.

Changes to be Made Based on Data:
No changes to be made at this early stage of data collecting. As we are able to capture more data, we’'ll
reflect on how best to move forward with adjustments.
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Rubric Used

Student Learning Outcomes Proficiency Levels

Initial 1 pts. Emerging 2 pts. Developed 3pts. Highly Developed 4 pts
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Art & Design: CC Data — AUG Creative Digital Media, 2025-26

ART & DESIGN
Core Competencies FA2025-SP2026

r m ncy: ntitative R nin
Students will be able to solve problems that are quantitative in nature.

Outcome Measure:

CDM3026 Digital Media assesses quantitative reasoning skills for Creative Digital Media
program. The course will use a SLOs-based rubric (1-4 points: 4 being the highest), each
assignment is scored by the faculty member teaching the course.

Outcome Measure:
This Core Competency of Quantitative Reasoning is captured in CDM 3026 Digital Imaging.

Criteria for Success (how do you judge if the students have met your standards):
60% of the students will be marginal or proficient at Level 2 Math.

Aligned with DQP Learning Areas (circle one or more but not all five):
Specialized Knowledge

Broad Integrative Knowledge

Intellectual Skills/Core Competencies

Applied and Collaborative Learning, and

Civic and Global Learning
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Longitudinal Data:

Percentage of Students Developed or Highly Developed
2025-26 | 2026-27 | 2027-28 | 2028-29 | 2029-30 | 2030-31
Number of students 6
Quantitative 83%
Reasoning /
CDM3026

Conclusions Drawn from Data: This is the first year for data collection, now that the course for this
program is up and running. Data shows that we are close to our base target for this benchmark. Key
indicators that may impact data in the future include: class size and how many major courses a student
has taken that could benefit or hinder student learning outcome for this metric.

Changes to be Made Based on Data:
No changes to be made at this early stage of data collecting. As we are able to capture more data, we’ll
reflect on how best to move forward with adjustments.
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Rubric Used

Student Learning Outcomes Proficiency Levels

Initial 1 pt. Emerging 2 pts. Developed 3pts. Highly Developed 4 pts
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Art & Design: CC Data — AUG Creative Digital Media, 2025-26

ART & DESIGN
Core Competencies FA2025-SP2026

r m ncy: Written

Students will be able to write about their design strategies, problem-solving, aesthetic
choices, and contemporary designs.

Outcome Measure:

CDM4000 Digital Story Telling assesses writing skills for Creative Digital Media program. The
course will use a SLOs-based rubric (1-4 points: 4 being the highest), each assignment is
scored by the faculty member teaching the course.

Criteria for Success (how do you judge if the students have met your standards):
80% of the students will reach developed or highly developed on the SLO Writing rubric.

Aligned with DQP Learning Areas (circle one or more but not all five):
Specialized Knowledge

Broad Integrative Knowledge

Intellectual Skills/Core Competencies

Applied and Collaborative Learning, and

Civic and Global Learning

abron~

Longitudinal Data:

Percentage of Students Developed or Highly Developed
2025-26 | 2026-27 | 2027-28 | 2028-29 [ 2029-30 | 2030-31
Number of students 7
Written / 100%
CDM4000

Conclusions Drawn from Data: This is the first year for data collection, now that the course for this
program is up and running. Data shows that we are excelling at our base target for this benchmark. Key
indicators that may impact future data include: class size and how may major courses a student has taken
that could benefit or hinder student learning outcome for this metric. We will keep monitoring this.

Changes to be Made Based on Data:

No changes to be made at this early stage of data collecting. As we are able to capture more data, we’'ll
reflect on how best to move forward with adjustments.
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Rubric Used

Student Learning Outcomes Proficiency Levels

Initial 1 pt. Emerging 2 pts. Developed 3pts. Highly Developed 4 pts
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Art & Design: CC Data — AUG Creative Digital Media, 2025-26

ART & DESIGN
Core Competencies FA2025-SP2026

Core Competency: Oral Communication
Students will be able to effectively express ideas and information to others through oral

communication

Outcome Measure:

CDM3000 Social Media Content and Creation assesses Oral Communication skills for Creative
Digital Media program. The course will use an SLOs-based rubric (1-4 points: 4 being the
highest), each assignment is scored by the faculty member teaching the course.

Criteria for Success (how do you judge if the students have met your standards):
80% of the students will score a 2.5 or higher on a 4-point scale.

Aligned with DQP Learning Areas (circle one or more but not all five):
Specialized Knowledge

Broad Integrative Knowledge

Intellectual Skills/Core Competencies

Applied and Collaborative Learning, and

Civic and Global Learning
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Longitudinal Data:

Percentage of Students Developed or Highly Developed
2025-26 | 2026-27 | 2027-28 | 2028-29 | 2029-30 | 2030-31
Number of students 7
Oral 100%
Communication /
CDM3000

Conclusions Drawn from Data:This is the first year for data collection, now that the course for this
program is up and running. Data shows that we are excelling at our base target for this benchmark. Key
indicators that may impact future data include: class size and how many major courses a student has
taken that could benefit or hinder student learning outcome for this metric. We will keep monitoring this.

Changes to be Made Based on Data:

No changes to be made at this early stage of data collecting. As we are able to capture more data, we’ll
reflect on how best to move forward with adjustments.
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Rubric Used

Student Learning Outcomes Proficiency Levels

Highly Developed 4 pts

Initial 1 pts. Emerging 2 pts. Developed 3pts.
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	No changes to be made at this early stage of data collecting. As we are able to capture more data, we’ll reflect on how best to move forward with adjustments.   

