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Program Student Learning Matrix 

Fashion and Interiors: 
Interior Design 
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Course Course Title 

LOWER-DIVISION REQUIREMENTS                     

FCS101 
Introduction to Family & Consumer 
Sciences 

    I         I I I 

FCS115 Introduction to Interior Design I I I I I I I I I I 

FCS150 Human Development I I I               

FCS200 
Introduction to Computer-Aided 
Design (CAD) 

        I           

FCS220 Problems of Family Housing I I I I D I I I I   

FCS230 
Personal & Consumer Financial 
Management 

I   I               

FCS235 Lighting D D D M M D D D D D 

UPPER-DIVISION REQUIREMENTS                     

FCS315 
Personal, Family, 
& Community Health 

I                   



 

FCS345 Materials and Resources D D D M M D D D D D 

FCS375 Visual Presentation and Display       M M         M 

FCS395 
History of Design in Furniture 
and Interiors 

I I I       I   I   

FCS405 Textile Science M M M M M M M       

FCS410 Designing Residential Interiors M M M M M M M M M M 

FCS430 Designing Commercial Interiors M M M M M M M M M M 

FCS497 
Family and Consumer Sciences Senior 
Seminar 

    I D D         M 


